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Delhi designers in this Festive
2019 cohort

The creative business (LR) Sketch
and ﬁnal design by Noié Noéi, Little
Things Studio, Zilzom, and
Amaaré SPECIAL ARRANGEMENT

AMAARÉ BY SAHIB BHATIA, 28,
distills traditional Japanese
silhouettes into menswear, and
blends in Australian aboriginal dot
work into his collection’s embroidery
@amaarecouture
LITTLE THINGS STUDIO BY ANKITA
SRIVASTAVA, 30, is inﬂuenced by
handdrawings a la Matisse
@littlethingstudio
NOIÉ NOÉI BY AKANKSHA
AGGARWAL, 29, is a zerowaste label
with an eccentric, edgy aesthetic
(yet to launch)
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Vangmayi Parakala

There have been papers written
about this: Pashmina, the premi
um wool that’s made of the soft
down of the changthangi goat,
isn’t associated with Kashmir
alone. A large portion of raw
pashmina that the craftspeople
here process, comes from La
dakh’s easternmost reaches. In
these harsh terrains, a communi
ty of nomadic pastoralists called
the Changpas herd pashmina
goats, later combing the goat to
collect and send out the wool.
26yearold Stanzin Palmo, a
graduate of Delhi’s National Insti
tute of Fashion Technology, knew
something of this. But the real va
lue and diversity of the ﬁbers and
textiles of her hometown never
really hit her, until she got in
volved with Looms of Ladakh in
2017. At the women’s cooperative
 it spun oﬀ from Project Laksal,
a local training programme for
women artisans of the region –
Palmo was a mentor to over a
hundred women, all at least
twice her age. “It took a lot of
team work and mutual respect,
and now Ladakh itself has be
come my inspiration,” she says.
Grounded in this experience,
Stanzin is now one of six design
ers, picked from over 400 appli
cants, to be part of Lakme Fash
ion Week’s 28th batch of Gen Next
designers. The mentorship pro

gramme for earlycareer profes
sionals started in 2005, and has
been an entrepreurial incubator
for some of the biggest
names in the Indian fash
ion industry: Masaba Gup
ta, Pero’s Aneeth Arora, and
Rahul Mishra, to name a few. he
USP is of discovering young fash
iondesign talent, and a stated in
tent to nurture it.
Palmo, like the programme’s
alumni, is pointed in her identity
as a designer, through her label
Zilzom (@zilzom on Instagram).
“My motive is to get Ladakh on
the textile map on India, where
right now it’s only known for its
natural beauty,” she says.
These designers aren’t green
horns. One comes from a family
that’s been in textile trade, some
have gone to the best design
schools ranging from NIFT to Par
sons School of Design in New
York. Others have interned with
big labels or designers interna
tionally, or worked in grassroot
level initiatives.
And yet, at Gen Next, a lot of
them ﬁnd themselves learning in
the deep end of the pool. They
are all creatives, with limited to
no knowledge of how to get their
labels oﬀ the ground.
The real learning
While the applicant pool has ma
tured over the last 68 years —
there are hardly any that apply

A

bootcamp for

FASHION
The Lakme Fashion Week’s Gen Next, which
showcases new design talent, is now onto its 28th
batch. A look into what it's really about
straight out of college any more,
coming in only towards their late
20s, and early 30s — many, des
pite degrees and internships, re
main farremoved from designing
for the real world.
“What they are exposed to
here, is how a designer really
runs a business,” says Jaspreet
Chandok, vice president and
head of fashion at IMG Reliance,

which jointly organises the LFW.
“At school, or in an internship,
they don’t get to interface with a
diverse set of stakeholders. At
GenNext, we give them the op
portunity to interact and learn
from magazines, stylists, and
how they can leverage social me
dia,” he adds. This includes a
twoday masterclass with the
likes of the show’s director Neeraj

Gaba, stylist Kshitij Kankaria, and
Chandok himself. The head men
tor is fashion consultant Sabina
Chopra, who, through the weeks
that lead up to the Fashion Week,
handholds the designers to have
their collections rampready.
“What we see as fashion in In
dia is very diﬀerent from the buy
ing of clothes in India,” Chopra,
says, stressing that she spends

most of the time here teaching
the designers “the business of
fashion”. The ﬁrst stage is guiding
them to create for the show. The
next is to do a reinterpretation of
the show, for the rack. “We take
elements of the show clothing,
but keep it simpler, across colour
and textures, so that they can
take that one collection, with
smaller capsules which can go to
stores every six weeks,” Chopra
says. The designers then will be
free to make a new collection six
months later. “Everyone needs to
work like that. Start with exagger
ated couture, then simplify it till
it's value for money.”
Staying practical
As a follow up to this, the cohort
is taken, post show, to four retail
ers across the country. Called On
the Road, this segment of the pro
gramme gives a taste of the mar
ket, having included stores like
Bombain in Kolkata, Amethyst in

#DELHIMOVES
Gagan Dhillon Kullar

Suresh Srinivasan lost his
father to cancer last year.
But the lesson that has
stayed with him has been to
put more life into the days he
has. Suresh’s father fought
the disease for over 18 years,
ﬁrst when it attacked his
bladder and then the pros
tate. Through it all, Suresh
says he didn’t let the killer
disease dictate how he
would spend his days. Come
rain or shine, Desikachari
Srinivasan would head to the
neighbourhood park to
exercise.
“My father was ﬁrst diag
nosed in 2001. Despite the
struggles of early months of
treatment he insisted on tra
velling with me to Leh in an
Ambassador car. He didn’t
want to miss out on our fath
erson time. Throughout his
life, he never lost willpower
or showed his pain,” says Su
resh, who he always encour
aged to stay active.
Until his father’s diagno
sis, Suresh wasn’t a regular
runner. It was the diagnosis
that was the trigger. He used
running as a coping mechan

Chennai, Azra in Raipur, Urban
in Hyderabad, and Aza in Delhi
over the last two seasons.
Of everything they learn, this
lesson in marketthink and play
ing for a long innings, is perhaps
the biggest takeaway for the
batch. With both virtual and
brickandmortar spaces ﬂooded
with designers and indielabels,
an important consideration for
the jury is the potential for lon
gevity. The jury consists of mem
bers from the Lakme Fashion
Week Advisory Board, a mix of
designers, editors of fashion ma
gazines, and big garment retail
ers) makes.
Chopra hopes that in time, as
the Indian fashion industry
grows, it will attract big investors,
better infrastructure and man
agement, freeing up designers to
concentrate on their core compe
tency. Until then, they’ll need to
wear the many hats any startup
founder does.

PRODUCT

The cancer cure
A dying man’s hope for his son, changes his life

Man with a mission Suresh Srinivasan on the run; (right) his father

ism and it gave him much
more in return.
Within a year, he went
from running 5km to 10km
and the kilometres just start
ed adding up. Today he has

over 15 half marathon and 5
full marathons under his
belt. “As I approached my
40th birthday, I wanted to
do something memorable.
So I ran my ﬁrst full marath

*

SPECIAL ARRANGEMENT

on in Ljubljana, Slovenia, to
mark the day,” recalls Su
resh. Through it all, he says it
was his father’s zest for life
that carried him to the ﬁnish
line.

As he approaches his 45th
birthday this year, Suresh is
training to run two of the Big
Six also known as the world’s
six major marathons. These
are Tokyo, Boston, London,
Berlin, Chicago and New
York. He has made it through
the lucky ballot for the
Chicago
Marathon,
scheduled on Octob
er 13th. A few weeks
later he’ll be run
ning the New York
marathon on No
vember 3rd to sup
port a paediatric
cancer charity known
as Tackle Kids Cancer. For
this he has already managed
to raise 77% of the money
(USD$2,331).
If you run, you know the
aches and pains of recover
ing from a long run all too
well. Two 42km runs within
a few weeks need tremen
dous motivation and train
ing. Suresh’s motivation
comes from keeping his fath
er’s memory alive and from
wanting to spread his mes
sage of making the most of
our time on earth.
He is disciplined when it
comes to training. You can
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Start line
There are other ways besides
meeting the stringent qualify
ing time to enter the six major
marathons. You can enter
your name in the ballot and
hope for the best, or you
could enter through a charity
by fulﬁlling the minimum
fundraising target. You could
also go through a tour com
pany that specializes in this
like Active Holiday Company
(activeholidaycompany.com).

Monsoon ready
Citybased brand Hastha, which specialises in
hand blockprinted cotton Tshirts for women,
men and children, has launched a new range of
umbrellas. The latest collection has brollies in
cheery shades of pink and blue, with traditional
Indian motifs like the kolam and quirky scooter
prints. The brand also works with Karthumbi, a
selfhelp tribal group in Attapadi, Kerala, and will
launch a new umbrella collection with them in
August. From ₹650 onwards on hastha.co.in
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catch him running at Lodi
Garden, Rose Garden, Siri
Fort, and Nehru Park four
times a week. He likes to
switch between the parks
because each track oﬀers its
own challenges. Occasional
ly, he runs on road. Twice a
week he devotes time to
strength training and also
manages to squeeze in yoga
three times a week, to help
stretch sore muscles.
Running needn’t be the
answer for everyone. All it
takes is ﬁnding an activity
that supplies a steady dose of
joy while keeping you on
your toes.

For listing to be featured here, email us at
delhimetro@thehindu.co.in

5 EVENTS WORTH YOUR WHILE

TALK

ART

CUISINE

EXHIBITION

FILM

On India and Norway

Abstracts on display

Mango festival

Watercolour

Psychological drama

H.E. Ambassador Nils Ragnar Kamsvåg,
Ambassador of Norway to India, will deliver a
lecture titled ‘Can India and Norway take a leap
into the new era of partnership?’. The session will
touch upon the future of IndiaNorway relations
and the various sectors in which they forge
partnerships going forward.
Venue: Seminar Rooms, Kamaladevi Complex, IIC
Time: 5:30 p.m.

An exhibition of abstract artworks by Yashvant
Singh titled ‘A Traveller in abstract universe’ is on
display. It showcases 12 mixmedia pieces that
are a melange of figures, muted colours, and
abstract forms. The exhibition also depicts the
Singh’s journey with the artworld, and the
gradual evolution of his art.
Venue: Triveni Kala Sangam, Mandi House
Time: 11 a.m.  8 p.m.

Band Baaja Baaraat, a restaurant that specialises
in Indian cuisine, has organised a weeklong
mango festival. The lunch and dinner menu
offers mangoes in the form of various dishes.
This includes Achari Mango Chicken Tikka,
Mango Chilli Fish, Tandoori Soya Chaap Mango,
Mango Custard, and Spinach and Mango Salad.
Venue: Vishal Enclave, Rajouri Garden
Time: 12 p.m. and 7 p.m.

An ongoing solo show, called Colours of the
Himalayas, features the recent works of Dehra
Dunbased artist Shabnam Anand Singh. She
uses watercolour and acrylic to depict flowers of
the hills. Her creations have found place in
various hotel groups across both Hong Kong and
Singapore.
Venue: Visual Arts Gallery, India Habitat Centre
Time: 10 a.m.  7:30 p.m.

Alliance Française de Delhi will screen ‘L’oeil Du
Cyclone’, a French film. Directed by Sékou Traoré,
it is a psychological drama about childsoldiers.
The story revolves around a young attorney in a
small African country, who endangers her career
and life, to defend a dangerous rebel accused of
war crimes.
Venue: M.L. Bhartia Auditorium, Lodhi Estate
Time: 10 a.m.
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